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Sirmax Group - Supplying the world
with sustainable high-performing plastics
As the Italian economy looks to move beyond the pandemic, confi dence in the 
Italian manufacturing sector is growing, with IHS Markit’s Purchasing Managers 
Index (PMI) for Italy’s manufacturing reaching 61.1 points in October, up from 
59.7 the month before, and following a steady rise throughout the last year.

is launching new initiatives to increase its capacity 
to support customers, and is fi rmly investing in 
the future, partnering with two universities and 
investing €80 million over the last two years, 
mostly in green initiatives. Not only in the circular 
economy and in the bio-compound, but also in 
the thermoplastic elastomers (TPE), specifi c 
bio-based grades of compounds with particular 
characteristics of elasticity and resilience. 
Green by nature, thanks to their thermoplastic 
recyclability, Sirmax TPE offer a valid and 
sustainable alternative to vulcanized rubber.

“Also in recent months we have invested in 
machinery, which will increase our production 
capacity by 27,000 tons from 2022. We put 
a lot of focus on sustainability, in compliance 
with all ESG criteria, by bringing innovative 
products to the market,” says Pavin. 

Like other plastics producers, Sirmax is indeed 
keenly aware that sustainability is a fundamental 
issue going forward. The group does not only 
produce enhanced plastic derived from the 
mechanical recycling of post-consumer waste, 
but also offers molding solutions that reduce the 
use of virgin plastic (with Smart Mold, a company 
of Sirmax Group). “We take used plastics and 
make new plastics that can be used in our com-
pounds, co-designed with customers,” says Pavin. 
Regarding molding, Smart Mold truly expresses 
highly advanced engineering: its design solutions 
make the performance of molded applications 
insensitive to the larger property variations that 
naturally affect mechanically recycled plastics.

Sirmax also produces 100% biodegradable 
and compostable bio-compounds.The group 
has developed Biocomp, an innovative family of 
bioplastics obtained from raw materials of both 
renewable and fossil origin. These granules can 
be used to make products with similar or even 
improved characteristics compared to traditional 
plastics, although completely biodegradable 
and compostable as required by the EN 13432 
standard. “We have closed the loop with 
bioplastics made from sugar cane, starch and 
other natural raw material; you can now compost 
these plastics and use them as fertilizer.” 

When it comes to Italy, Pavin is a strong 
believer in the strength of the country. “I 
love not just my country but my village. I 
have never thought of moving from here,” 
he says. “When we break the initial barrier 
internationally, being Italian is an advantage. 
We are creative and fl exible. We can really 
take advantage of this fl exibility and creativity.”

There is also an increased demand for 
plastics around the world, especially 
across sectors like construction, 

automotive and electronics. The global plastic 
market was valued at $579.7 billion in 2020, 
according to Grand View Research, and is 
expected to grow by a compound annual growth 
rate of 3.4% to reach $750 billion by 2028.

This will strongly benefi t companies like 
Italy’s Sirmax Group, a global leader in 
thermoplastic compounds and the largest non-
integrated polypropylene compound producer 
in Europe, fi fth in the world. Sirmax operates in 
the compounding segment which is worth $60B 
and expected to grow to $100 billion in 2028.

“Sirmax designs and develops customized 
and high-quality products for different markets in 
37 countries around the globe. We have strong 
relationships with our customers, so when the 
game becomes more diffi cult, we don’t just 
survive, we also take market share,” says Sirmax 
Group’s CEO, Massimo Pavin. “That’s exactly 
what happened over the last couple of years. 
When our customers started calling us in February 
2020 asking how events in China could affect us, 
we were relaxed, as it is our strategy to localize 
supply chains everywhere we work,” he adds. 

Sirmax, which specializes in polypropylene 
compounds, engineering plastics compound, 
thermoplastic elastomers (TPE), post-consumer 
compounds and bio-compounds, works with 
industry world leaders, with its products used 
across sectors including automotive, household 
appliances, power tools, household, construction 
and furniture, and bases its stability and its 
vision precisely on the concept of proximity to 
the customer, in all possible forms: with a wide 
range of products, with personalized service, with 
a loyal supply chain, with fl exibility and speed. 
So much, so that “Proximity compounding” 
has become the company’s tag line, its 
value proposition, its recognizable identity.

In recent years Sirmax has expanded heavily, 
opening sales offi ces and production plants 
across the world. The group, founded in 1964, 
now has 13 production facilities, including in 
Poland, Brazil, the USA and India, as well as 
fi ve R&D centres. “We have chosen to never 
stop investing. We have expanded both from 
a geographical point of view but also from the 
product range. We have invested in sustainable 
production. And today Sirmax is an all-round 
sustainable group - says Pavin -: on the one hand 
we are able to support our customers globally, 
working with them and not just supplying goods; 
on the other side the investments we made in 
the last two years have given us the capacity 

to treat up to 45,000 tons of polypropylene and 
polyethylene from post-consumer packaging, 
turning this waste into compounds that the 
household appliance and automotive industries 
will transform into components with a life cycle 
of many years. Our goal is to create valuable 
cycles using knowledge entirely developed 
by Sirmax and shared with end clients”. 

After earning a record €315 million 
in 2020, 2021 is set to be the best year 
ever for Sirmax, with revenue predicted 
to hit €450 million by the end of this year. 

When there was a shortage of raw materials 
in early 2021, Sirmax’s strategy of using local 
supply chains aided the company. “We have long-
term relationships with our suppliers; some of 
them have worked with us for over 20 years. That 
helped us to reap the benefi ts of a correct strategic 
positioning: a regionalized and loyal supply chain 
that did not make us depend on a single area 
of the world and that allowed us to produce at 
full speed without missing our commitments 
with customers, so much so that in the fi rst nine 
months of this year, sales volumes grew by 22% 
compared to the same period in 2020 and by 
19% compared to the fi rst nine months of 2019”.

This focus on the long-term also underpins the 
group’s approach to its customers. The company 

Massimo Pavin
CEO - Sirmax Group
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Pedrollo Group
Italian water pump giant eyes further expansion
Italy is not exactly known for attracting foreign investment, but there are 
strong signs that this could be changing, aided by the country’s Resilience 
and Recovery Plan, which could see €205 billion invested in Italy over 
the next fi ve years, targeted towards a greener, more digital and more 
sustainable economy. This would benefi t Italian companies already operating 
in globally important, sustainable sectors, or who have made important 
strides when it comes to investing in digitalization and vertical integration.

family-owned companies that stay with us 
in the process of developing the company.” 
The group is also open to partnerships, 
with the end goal always around providing 
basic needs to people through clean water.

Financially, Pedrollo Group is in a strong 
position, with earnings before interest, taxes, 
depreciation, and amortization of about 25%, 
which has helped it to continue to grow strongly. 
“Covid did not affect our performance, because 
we had been already investing in digitalization 
and vertical integration,” says Pedrollo. 
“Resilience is the key word for our future.” 

At the same time, there is a strong push 
towards balancing sustainability – both in the 
group’s overall philosophy and in the pumps 
it manufactures – with beautifully crafted 
technology and high levels of innovation. 
The company invests more than 15% of its 
revenue in innovation and R&D. “As a family-
owned company we can do what we want, we 
are not oriented towards paying dividends, 
we prefer to reinvest in our development,” 
says Pedrollo. The group now gets 60% 
of its energy consumption from green 
energy, with a medium-term target of 100%. 

Meanwhile, next year the group is 
moving ahead with plans to set up its 
own foundation, that will be managed by 
Alessandra Pedrollo, Giulio’s sister, having 
already invested  in various social projects 
such as a school in India and an orphanage 
in Tanzania. “We do it for our values and 
culture, not for business reasons,” he says. 

Closer to home, Pedrollo says that when it 
comes to Italy the best way to help the country 
is for companies like his to continue to create 
cutting edge products that are admired around 
the world. “We are proud of being Italians. We 
believe that every product we manufacture 
must combine beauty and high quality, 
and we believe that through such products 
we can bring credibility to the country.”

At the same time, the European water 
pump market is expected to reach 
$848 million in revenue by 2030, 

according to P&S Intelligence, with the 
global market worth many multiples of that.

“We represent “Made in Italy”, which is 
an effi cient, beautiful product of high quality 
at the right price,” says Giulio Pedrollo, 
chief executive of Pedrollo Group and 
Pedrollo SpA, recognized as among the 
key global players when it comes to electric 
water pump technology and production.

For almost 50 years Pedrollo has been 
expanding worldwide, and continues to 
design and build pumps that help carry water 
where it is needed most, including to homes, 
agricultural fi elds or industrial facilities. 
“Treating water with respect is the best way of 
understanding our group,” says Giulio Pedrollo. 
“We want to respect water, which means a lot 
of things in relation to our products: including 
using stainless steel, better materials, and 
overall how we produce water pumps.” 

Pedrollo Group is now made up of six 
companies, over 1,200 employees and 10 
commercial branches worldwide. It has 
doubled in size over the last fi ve years, 
through acquisitions and internal growth, 
and now produces more than 2,5 million 
pumps a year. Over the years the group 
has grown to include complementary 
businesses like Linz Electric, which produces 
alternators and generators, and Panelli, which 
creates submersible pumps and motors. 

For 2021, Pedrollo forecasts revenue of €330 
million, with the group planning to continue 
with its growth strategy based around a 
combination of acquisitions and organic growth.

Giulio Pedrollo points out that his father, 
Silvano, the founder of Pedrollo SpA in 
1974,  started by selling pumps in developing 
nations, and in poorer countries where the 
right balance between quality and price is 
very important. The company now sells 
its products in over 160 countries, which 
means needing to understand many different 

cultures, policies, tax systems and languages. 
“We are a medium-size company with the 
culture of a multinational holding,” he says. 

While the group’s main market is Europe, it 
continues to grow in Asia and the Americas. 
In 2020, Pedrollo made an important step, 
acquiring 70% of Superior Pump, based 
in Minneapolis, MN, which is active in the 
design, manufacture and marketing of pumps, 
with a particular focus on the USA and 
Canadian markets. Importantly, Pedrollo was 
joined in the acquisition by a member of the 
company’s founding family, Charlie Michel 
III, who continues in his role of President , 
maintaining his capable team in charge of 
the company’s activities. “This acquisition 
was the most important one in our history, 
as it opened the door to this large market.”  

The group is now looking for companies 
to acquire in China, India and obviously 
in Europe.  “These areas will be important 
at the next stage of acquisitions,” says 
Pedrollo. “We want to continue investing in 

Giulio Pedrollo
CEO - Pedrollo Group


